Bali Tourism has developed in recent decades. Its development is marked by increasing tourist arrivals, increasing tourist accommodations, attractions, and diverse tourist attractions. The development of tourism causes more and more performing arts that are commercial and profit oriented. One of the commercial performances is the art of touristic performances titled Bali Agung -The Legend of Balinese Goddesses that is a mythological story of Jayapangus marriage with Kang Cing Wei. This research uses qualitative method. The data were collected by observation techniques, interviews, and document studies. The analysis uses commodification theory.
INTRODUCTION
Bali Tourism has developed in recent decades. Tourism began to enter Bali in the 1970s then developed more rapidly in the 1990s. The development is marked by an increase in the number of foreign tourists visiting as many as 4,927,937 and the number of domestic tourists visiting reached as many as 7,147,100 people in 2016.
The development of tourism resulted in a shift in the utilization of Balinese art and cultural traditions that were previously for traditional and religious ceremonies then developed into a tourist attraction. The Balinese use art and cultural traditions as a means of ritual and preserve their cultural values. The government makes it as a part of tourism, and the tourism industry makes it as a tourist attraction. In its current development, Balinese art and traditions are used as a tourism commodity. The tourism industry, in this case the Bali Safari and Marine Park zoo utilize the art and traditions of Balinese culture as a commodity in the form of performing arts to fulfill the desire of tourists.
Balinese art and traditions that are used as a tourism commodity are Jayapangus and Kang
Cing Wei marriage myths.
This myth is used as the core of the art of tourism performances titled Bali Agung -
The Legend of Balinese Goddesses, the story of the marriage of Jayapangus and Kang Cing
Wei. But the marriage ended tragically. They were cursed by Dewi Danu into Barong
Landung. Artists modified the three main characters in the Bali Agung show, they are Jayapangus, Kang Cing Wei, and Dewi Danu to provide aesthetic services in the show.
RESEARCH METHOD
This study examines the commodification process of Bali Agung touristic performances that is how the commodification process of the main character in the art of Bali The data collected in the study were analyzed by qualitative, descriptive, and interpretative. The presentation of the results of data analysis is done by narration, description of words, and phrases (Nawawi and Martini, 1992: 67) . The results of data analysis are presented in a holistic-integrative manners so as to generate a conclusion about a problem based on various data and information. This research uses commodification theory to examine and analyze the process of modification of main characters of the Bali Agung show. In the structure of Balinese society that the capitalist system is related to the life of tourism. The expansion of the capitalist economic system in Balinese society has broadly influenced the ideological superstructure element including the tourism sector. Balinese art and culture is processed in such a way that it becomes a tourism product that provides economic benefits for its people. As part of the Balinese community structure, Bali Safari and Marine Park zoo packs the Balinese art and cultural traditions of Jayapangus and Kang Cing
Wei marriage myths into commodities as an exchange rate for the sake of profit.
The art of Bali Agung touristic performances is a touristic performing arts that is the result of a commodification of the mariage myths of Jayapangus and Kang Cing Wei. The commodity of Balinese art and culture is in accordance with the theory of Adorno (1991) that commodification not only refers to consumer goods but has propagated to the arts and culture in general.
Commodification is the process by which domains and social institutions whose concern not only produces commodities but how they are organized and conceptualized in terms of commodity production, distribution and consumption (Fairclough 1995: 207) . The goods sold in the market hide the origin of the creation of the goods which must pass through the process of exploitation at its production level (Barker, 2014: 40) .
Artists strive to provide aesthetic service to the audience in the production process.
Artists commodify the three main characters in the art of Bali Agung performances, namely Jayapangus, Kang Cing Wei, and Dewi Danu to make the show more interesting. Balingkang to get a revelation in presenting the character Jayapangus in the show. On the other hand, artist Peter J Wilson seeks to realize the character of Jayapangus from the modern side. He describes the character of Jayapangus using his imagination. Based on the collaboration of the spiritual side and modernity of these two artists then formed a strong character and inspiration to the character of Jayapangus, an authoritative king figure, who is charismatic, loved by the people, and has a glory.
Artist who plays the character of Jayapangus is Wayan Sira. He has the conviction that taksu (religious, supranatural inner power) of Jayapangus descended to him. The reason is, although he himself does not have a good dancing quality compared with others, he can play the character Jayapangus very well. In the production of Bali Agung show there are meaningful practices of representation, that is how the world is constructed and presented socially to and by us.
Character of Kang
According to Barker (2005: 12) , cultural studies examine ways in which meanings are Cing Wei and the Western tourists enjoy the show because it is packed with a high aesthetic so that it has an international flavor.
In the myth mentioned above, Dewi Danu is the ruler of Lake Batur. He is believed by Balinese people as one of the great goddess, beautiful, magical, and the source of fertility.
When determining the character of Dewi Danu for the first show, it occurred pro and contra In this case there has been a deviation and decline in the value of the sacredness of Dewi
Danu.
CONCLUSION AND SUGGESTION
The art of Bali Agung tourism performances is the result of commodification of Jayapangus and Kang Cing Wei wedding myths. The commodification includes the production, distribution, and consumption processes. In the production process, it occurs commodification on the three main characters of the show from the sacred to the profane.
Here, the commodification is an effort section to enrich the aesthetics of the show so as it can attract tourists to see it. The modern character causes the performance of Bali Agung to have a higher economic value so it can be sold at an expensive price to make a profit. So artists are suggested to create tourism products not based on sacred art and cultural traditions of Bali. They had better not eliminate the authenticity and create a pseudoart and culture. The tourism industry is not always concerned with pleasure for tourists. It eliminates the sacredness of Balinese art and traditions.
ACKNOWLEDGEMENT
The involvement of many parties helped improve this scientific paper. For that expression of gratitude we convey to the promoters, managers of this journal and its reviewer team, as well as publishers. 
BIBLIOGRAPHY

